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Wakefield is a market research consultancy specializing in
strategic and tactical research for corporate and political clients
throughout North America, Europe and Asia. Our staff—drawn
from the worlds of research, marketing and media—serve as
trusted advisors to heads of industry, marketing professionals
and elected officials. We have informed the marketing

and positioning of some of the most prominent brands

in the marketplace.

Wakefield’s work gets noticed. In fact, our surveys are frequently
featured by The New York Times, The Wall Street Journal, USA
Today, NBC'’s “The Today Show,” and a host of other major
media. Wakefield's principals are regularly interviewed on
business and consumer issues, and have conducted research in
the U.S. and four continents.
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Wakefield’s PR Polling division combines former journalists,
senior market research specialists and PR executives who know
firsthand what it takes to produce compelling stories that the
media will cover.

This group’s job is to ensure that your survey data becomes a
story. They write the questionnaire for you and develop a Pitch
Guide showing you the best way to talk about the study with the
media—complete with headlines, pitch angles, and full-color
charts and graphs.

Wakefield surveys are regularly covered by the country’s top-tier
media. Our studies are frequently covered by the AP, Reuters,
“The Today Show,” The New York Times, The Wall Street
Journal, US News & World Report, ABC and countless other
media outlets.
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WE OFFER:
¢ Online and telephone omnibus surveys
¢ Custom surveys with select populations such
as doctors, teachers, CEOs, etc.
¢ U.S. and international studies
¢ Brand tracking and measurement polls
® Focus groups

THE WAKEFIELD DIFFERENCE

Our Editorial Panel relies on its experiences
writing for The New York Times, The Boston
Globe, msn.com, Glamour, CBS and more to
help you turn statistics into a newsworthy story.
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